
Table 1026. New Motor Vehicle Sales and Car Production: 1990 to 2008
[In thousands (14,137 represents 14,137,000). Includes leases]

Type of vehicle 1990 2000 2003 2004 2005 2006 2007 2008

New motor vehicle sales . . . . . . . 14,137 17,806 16,971 17,297 17,445 17,048 16,460 13,493
New-car sales and leases. . . . . . . . . . . 9,300 8,852 7,615 7,505 7,667 7,781 7,588 6,806

Domestic . . . . . . . . . . . . . . . . . . . . 6,897 6,833 5,527 5,350 5,480 5,436 5,221 4,528
Import . . . . . . . . . . . . . . . . . . . . . . 2,403 2,019 2,087 2,155 2,187 2,345 2,367 2,278

New-truck sales and leases. . . . . . . . . . 4,837 8,954 9,356 9,792 9,777 9,268 8,872 6,687
Light . . . . . . . . . . . . . . . . . . . . . . . 4,560 8,492 9,028 9,361 9,281 8,723 8,501 6,388

Domestic . . . . . . . . . . . . . . . . . . 3,957 7,651 7,801 8,115 8,065 7,377 7,113 5,292
Import . . . . . . . . . . . . . . . . . . . . 603 841 1,227 1,246 1,216 1,347 1,388 1,096

Other . . . . . . . . . . . . . . . . . . . . . . . 278 462 328 432 497 544 371 299

Domestic-car production . . . . . . . . . . . . 6,231 5,542 4,510 4,230 4,321 4,367 3,924 3,777
Average expenditure per new car 1

(dollars) . . . . . . . . . . . . . . . . . . . . . . 14,371 20,600 21,169 21,367 22,497 23,140 23,336 23,051

1 Estimate based on the manufacturer’s suggested retail price.

Source: U.S. Bureau of EconomicAnalysis, ‘‘Auto and Truck SeasonalAdjustment’’; <http://www.bea.gov/national/xls/gap_hist.xls>
(accessed May 2009). Data are mainly from ‘‘Ward’s Automotive Reports’’ published by Ward’s Communications, Southfield, MI.

Table 1027. Retail Foodstores—Number and Sales by Type: 2000 to 2007
[119.6 represents 119,600. Based on North American Industry Classification System (NAICS), 2002; see text, Section 15]

Type of
foodstore

Number 1 (1,000) Sales 2

2000 2005 2006 2007

Amount
(bil.dol.)

Percent
distribution

2000 2005 2006 2007 2000 2005 2007

Total . . . . . . . . . . . . . . . . . . . . 119.6 (NA) (NA) (NA) 417.3 484.3 504.0 521.1 100.0 100.0 100.0
Grocery stores. . . . . . . . . . . . . . . . . 95.9 (NA) (NA) (NA) 403.1 463.6 482.8 501.1 96.6 95.7 96.2

Supermarkets 3 . . . . . . . . . . . . . . 21.9 20.2 18.6 20.0 310.3 321.8 317.8 339.3 74.4 66.4 65.1
Conventional . . . . . . . . . . . . . . 7.2 3.0 (NA) (NA) 58.3 67.0 (NA) (NA) 14.0 13.8 (NA)
Superstore 4 . . . . . . . . . . . . . . . 7.9 8.0 (NA) (NA) 131.0 130.9 (NA) (NA) 31.4 27.0 (NA)
Warehouse 5. . . . . . . . . . . . . . . 2.4 2.7 (NA) (NA) 20.2 12.3 (NA) (NA) 4.8 2.5 (NA)
Combination food and drug 6 . . . . 3.7 5.6 (NA) (NA) 75.3 89.1 (NA) (NA) 18.0 18.4 (NA)
Super warehouse 7 . . . . . . . . . . 0.5 0.5 (NA) (NA) 16.0 11.5 (NA) (NA) 3.8 2.4 (NA)
Hypermarket 8. . . . . . . . . . . . . . 0.2 0.3 (NA) (NA) 9.5 10.9 (NA) (NA) 2.3 2.3 (NA)

Convenience stores 9 . . . . . . . . . . 28.2 26.1 27.2 28.1 19.2 19.9 20.5 18.3 4.6 4.1 3.5
Superette 10 . . . . . . . . . . . . . . . . . 45.8 (NA) (NA) (NA) 73.6 121.9 144.5 143.5 17.6 25.2 27.5

Specialized food stores 11 . . . . . . . . . 23.7 (NA) (NA) (NA) 14.2 20.4 21.2 20.0 3.4 4.2 3.8

NA Not available. 1 Estimated. 2 Includes nonfood items. 3 A grocery store, primarily self-service in operation, providing
a full range of departments, and having at least $2.5 million in annual sales in 1985 dollars. 4 Contains greater variety of products
than conventional supermarkets, including specialty and service departments, and considerable nonfood (general merchandise)
products. 5 Contains limited product variety and fewer services provided, incorporating case lot stocking and shelving
practices. 6 Contains a pharmacy, a nonprescription drug department, and a greater variety of health and beauty aids than that
carried by conventional supermarkets. 7 A larger warehouse store that offers expanded product variety and often service meat,
deli, or seafood departments. 8 A very large store offering a greater variety of general merchandise—like clothes, hardware, and
seasonal goods—and personal care products than other grocery stores. 9 A small grocery store selling a limited variety of food
and nonfood products, typically open extended hours. 10 A grocery store, primarily self-service in operation, selling a wide variety
of food and nonfood products with annual sales below $2.5 million (1985 dollars). 11 Primarily engaged in the retail sale of a
single food category such as meat and seafood stores and retail bakeries.

Source: U.S. Department of Agriculture, Economic Research Service, The U.S. Food Marketing System, 2002, Agricultural
Economic Report 811, August 2002 and unpublished data.

Table 1028. Food and Alcoholic Beverage Sales by Sales Outlet: 1990 to 2008

[In billions of dollars (553.4 represents $553,400,000,000)]

Sales outlet 1990 2000 2002 2003 2004 2005 2006 2007 2008

Food sales, total 1 . . . . . . . . . . . . . 553.4 814.6 879.3 917.9 960.4 1,011.9 1,075.0 1,128.0 1,165.3

Food at home . . . . . . . . . . . . . . . . . . . . 305.3 423.2 457.8 476.2 494.3 520.5 553.2 580.8 600.0
Food stores 2 . . . . . . . . . . . . . . . . . . . 256.4 303.5 312.4 323.7 333.9 347.2 359.7 377.2 397.2
Other stores 3 . . . . . . . . . . . . . . . . . . 32.3 89.4 116.4 122.6 129.4 142.4 160.5 167.4 165.3
Home-delivered, mail order . . . . . . . . . . 5.3 19.2 17.9 18.2 18.8 19.2 21.1 23.2 24.1
Farmers, manufacturers, wholesalers . . . 3.5 4.6 4.6 4.9 5.0 5.2 5.5 6.2 6.5
Home production and donations . . . . . . 7.7 6.5 6.6 6.8 7.2 6.5 6.5 6.7 6.9

Food away from home 4 . . . . . . . . . . . . . 248.1 391.5 421.3 441.7 466.2 491.4 521.8 547.3 565.3

Alcoholic beverage sales, total . . . . 72.6 111.6 128.0 126.2 137.0 142.8 155.1 163.2 168.0

Packaged alcoholic beverages . . . . . . . . . 38.0 52.7 57.0 57.5 59.8 62.2 69.7 72.8 72.8
Liquor stores . . . . . . . . . . . . . . . . . . . 18.6 24.5 25.5 26.0 27.7 29.4 31.4 32.9 34.7
Food stores . . . . . . . . . . . . . . . . . . . . 10.8 15.9 17.4 17.8 18.5 19.3 20.0 20.9 22.0
All other . . . . . . . . . . . . . . . . . . . . . . 8.6 12.3 14.2 13.7 13.5 13.6 18.4 18.9 16.2

Alcoholic drinks . . . . . . . . . . . . . . . . . . . 34.5 58.9 70.9 68.7 77.2 80.5 85.4 90.4 95.1
Eating and drinking places 5 . . . . . . . . . 26.5 41.6 47.3 44.6 52.5 55.2 59.5 63.9 67.9
Hotels and motels 5. . . . . . . . . . . . . . . 3.8 11.3 17.5 17.7 18.0 18.3 18.5 18.5 19.0
All other . . . . . . . . . . . . . . . . . . . . . . 4.2 6.0 6.1 6.4 6.7 7.0 7.4 7.9 8.3

1 Includes taxes and tips. 2 Excludes sales to restaurants and institutions. 3 Includes eating and drinking establishments,
trailer parks, commissary stores, and military exchanges. 4 Includes food furnished and donations. 5 Includes tips.

Source: U.S. Department of Agriculture, Economic Research Service, ‘‘Food CPI, Prices, and Expenditures: Food Expenditure
Tables’’ (published 17 June 2009); <http://www.ers.usda.gov/briefing/CPIFoodAndExpenditures/Data/>.
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